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Purpose and Scope of the Handbook

Media shapes how society understands crime, justice, punishment, and the people connected to them.
Stories, language, and whose voices are included all influence public attitudes. For incarcerated individuals
and young people involved with the justice system, media narratives can reinforce stigma, deepen exclusion,
and create barriers to reintegration.

The INSIGHT project was developed in response to this challenge. Bringing together partners from Lithuania,
Ukraine, Croatia, and ltaly, it created opportunities for young media representatives and justice-involved
individuals to meet, learn, and work together through trainings, workshops, dialogue sessions, and creative
activities.

Across the partnership, activities included research, ethical journalism training, cooperation with prisons and
probation services, storytelling workshops with marginalized groups, and creative projects such as
songwriting with incarcerated youth.

This handbook helps readers understand not only how stories are told, but what representation does: how it
shapes dignity, opportunity, public perception, and reintegration.

This Handbook Includes

ethical aspects of representing individuals within the justice system;
insights from Lithuania, Ukraine, Croatia, and Italy;

®
°
& principles for engaging story protagonists with dignity and agency;
9 examples of project good practices that can be replicated;

®

reflection tools for journalism education and youth work.

Target Audience

This handbook is intended for:

® journalists reporting on crime, social issues, and marginalized communities;
9® media and communication students;

@ young media practitioners active in digital media and content creation.

It is also relevant for educators, trainers, youth workers, and organisations supporting media literacy,
inclusion, and reintegration.
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1. Why Representation Matters:
Media, Crime and Reintegration

Before asking how to report ethically, it is important to ask why representation matters.

When media covers crime, punishment, incarceration, or young people involved with the justice system, it
does more than inform the public. It shapes how people are understood, judged, and treated. A headline,

caption, image, or interview can influence whether someone is seen as dangerous, untrustworthy,
redeemable, or fully human.

For journalists, media students, and content creators, storytelling is not only a technical task. It is also a social
responsibility.

Why This Matters in Practice

For (formerly) incarcerated individuals and young people involved with the justice system, public
representation can have long-term consequences. Media narratives may affect:

@ how communities perceive them; Partner Insight — Croatia
¥ whether they are welcomed into education or employment; Rei"tfgration bar:iers
q are often practical as
& whether they are seen only through their past or also through future P
well as social.
potential.

When stories focus only on crime, punishment, or shame, they reinforce exclusion. When stories include
context, complexity, and humanity, they can reduce stereotypes.

How Media Shapes Public Understanding

Media influences not only what people know, but how they interpret it.

Repeated story patterns can create assumptions such as: Partner Insight - ltaly
& people with criminal records are always dangerous; Labels in crime- or migration-
related reporting may shape
oung offenders are beyond help;
oy g Y P judgment before facts are

& incarceration defines a person permanently;

understood
& crime stories are strongest when dramatic or shocking.

Repetitive crime reporting can distort public perception, making society seem more dangerous than it is and
reinforcing fear-based narratives. Ethical reporting should inform the public without amplifying fear.

Good storytelling should not come at the cost of someone’s dignity.

”



Why This Is Especially Important for Young People

Young people involved with the justice system are often represented in

simplified ways—as threats, failures, or cautionary examples.
Partner Insight — Ukraine

Often missing are the wider circumstances behind their lives: trauma, Stereotypes of formerly
poverty, interrupted education, discrimination, or lack of support. incarcerated people as
permanently dangerous can
. o . . undermine reintegration efforts.
Because young people are still building identity and future pathways,

harmful representation can deepen shame and reduce opportunities.

Representation Affects Reintegration

Reintegration does not depend only on the individual. It is also shaped by e e b= U A

Successful reintegration stories
are rarely visible, while negative

) stories receive more attention.
If someone is repeatedly portrayed as dangerous or permanently marked This creates an incomplete picture

the environment they return to—and media is part of that environment.

by the past, this may influence employers; neighbours; educators; service of what change can look like.
providers; or wider public attitudes.

Many formerly incarcerated people avoid speaking publicly, even when their reintegration is successful,
because renewed media attention could damage employment, housing, or relationships. This means positive
stories are often missing from public debate

Why did you let me out of prison, if you don’t
want to give me a chance? 99
— participant

Media representation can support
reintegration—or make it harder.

9

Why This Matters Beyond Journalism / \
Key Takeaway

Public narratives are no longer shaped only by newsrooms.

Representation matters because it shapes:
public perception;

They are also created by: N
® social inclusion;
[

podcasters;

influencers;

SudETic opportunities for reintegration;

e R e the dignity of the people whose

NGOs; stories are told.
community media creators;

digital content producers.

ceoech or)h

Many shape public understanding without formal ethics
training. Ethical representation is therefore a shared
responsibility.




2.Comparative Insights from Partner Countries

The challenges addressed by the INSIGHT project are not limited to one national context. Across Lithuania,
Ukraine, Croatia, and Italy, different legal systems, media environments, and social realities shape how crime,
punishment, and reintegration are discussed in public life. At the same time, several common patterns
emerge: stigmatizing narratives, limited visibility of reintegration stories, and insufficient preparation of young
media practitioners to engage ethically with justice-affected individuals.

This section offers a brief comparative overview of how these issues appear across the partner countries.

- Lithuania

In Lithuania, project partners identified that people with criminal records are often represented through
narrow and negative narratives, while stories of reintegration, education, or personal change receive far less
attention. Institutional information flows may also favour official or prosecutorial perspectives, making
balanced reporting more difficult.

Partners described “information lockdowns,” where journalists can access prosecution narratives but struggle
to reach defence representatives or other balanced sources. This can lead to one-sided reporting and weaken
the presumption of innocence.

A key lesson from Lithuanian activities was that direct contact changes perception. Young journalists and
students involved in prison-based interviews reported that repeated meetings helped reduce stereotypes,
build trust, and produce more nuanced stories.

Lithuanian partners also brought strong links with universities, youth organisations, and prison-related work,
connecting journalism education with real social contexts. The project further strengthened non-formal
learning, youth participation, and outreach through trainings, workshops, and dissemination activities. A
project website and online channels were also developed to keep resources and results accessible beyond the
project period.

Practical takeaway: Build reporting opportunities that include repeated contact, not one-off interviews.

‘ Ukraine

In Ukraine, stigma remains a major barrier to reintegration. The project partner highlighted that many people
leaving prison are young adults, yet public discourse often portrays formerly incarcerated individuals as
permanently dangerous or socially undesirable.

The partner stressed the importance of cooperation between media actors, probation services, social workers,
and educational institutions. This is especially relevant in a context where reintegration support must address
both practical and social barriers.



Ukrainian partners also emphasized the value of first-person storytelling. Giving participants the opportunity
to speak in their own voice was seen as an important step toward more inclusive and humane narratives.
Respectful storytelling should neither sensationalize nor justify the offence, but hold complexity and
accountability together.

Practical takeaway: Work with probation, social workers, and educators to understand reintegration
realities before reporting.

E% i Croatia

In Croatia, the partner noted that there are relatively few structured
initiatives specifically addressing how incarcerated or formerly
incarcerated people are represented in the media. As a result,
harmful or outdated narratives may continue unchallenged.

Practical reintegration barriers such as housing, bureaucracy, and
social stigma were highlighted.

The partner contributed valuable experience in combining journalism, public engagement, and social inclusion.
Activities included mentoring by an investigative journalist Sasa Lekovi¢ and socially engaged storytelling
initiatives such as Invisible Zagreb, where tours are led by people with lived experience of homelessness.

It was also noted that there is mutual distrust: journalists seek authentic stories, while former prisoners often
expect judgment or exploitation. Ethical engagement therefore requires patience and transparency. There is
weak coordination between criminal justice institutions, welfare services, and media observed, which leaves
reintegration underexplained and stigma underchallenged.

Practical takeaway: Reporting should address everyday barriers such as housing, bureaucracy, and social
exclusion—not only crime history.

‘ ’ Italy

In Italy, prison overcrowding, reintegration challenges, and public stigma remain significant issues. Partners
highlighted that crime reporting can sometimes reflect broader tensions around punishment, migration, safety,
and exclusion.

They also pointed to examples where labels in crime or migration reporting shape public judgment before facts
are fully established.

These partners brought a strong perspective on youth communication, digital media, and creative
participation. Project activities included songwriting and creative workshops with incarcerated youth, showing
how artistic formats can help participants express identity, reflection, and future aspirations.

8



Italian workshops with young journalists found that many initially believed strong journalism meant finding the

most shocking angle. Training helped participants recognise that the most powerful stories are often the most
human ones.

Practical takeaway: Creative formats such as music, audio, or workshops may reveal perspectives formal
interviews miss.

What These Insights Mean for This Handbook

These comparative insights show that ethical representation is not a niche concern limited to one country or
one profession. It is a shared European challenge that requires both critical reflection and practical response.

For this reason, the handbook does not offer a one-size-fits-all model. Instead, it builds on common lessons

across different contexts while recognising that ethical storytelling must always remain attentive to local
realities, social histories, and institutional conditions.

3.Understanding Ethical Representation

In stories about crime, incarceration, reintegration, and vulnerable young people, ethical representation
requires particular care because those involved may already face stigma and unequal power relations.

For media practitioners, ethical representation begins with one simple shift:

A person is never only a story topic.
— Y

e

Someone may appear in a report, interview, podcast, or campaign—but their life continues after publication.
The way they are portrayed can shape how they are perceived, remembered, and treated.

Representation Is Not Always Neutral

Every story involves choices:

what to include or leave out;

whose voice is heard first;

what image is used;

what words appear in the headline;

whether someone is framed as a threat, a failure, or a human being.

e deoe®)H

These choices shape public understanding. The partner in Italy described how media reported Maysoon Majidi
primarily as a ‘scafista, while her identity as an artist, activist, and refugee disappeared from public view. This
is a clear example of how labels can narrow a person into a single story before facts are fully established.



Ask yourself

what to include or leave out;
whose voice is heard first;
what image is used; ® o

what words appear in the headline;
whether someone is framed as a threat, a failure, or a human being.

DoOoO0OD

Beyond Labels

Terms such as criminal, offender, ex-convict, or delinquent may reflect legal categories, but careless use can
turn one chapter of life into a whole identity.

Ethical representation does not mean hiding difficult realities. It means avoiding portrayals that suggest
someone is permanently defined by the past.

Meaningful interviews often moved beyond crime entirely and into everyday themes such as family,
childhood, regret, and turning points. These conversations helped journalists see the person behind the label.

Instead of asking only: Also ask:
What happened? Who is this person beyond what happened?

Voice Is Not the Same as Agency

Including someone’s quote does not automatically mean they have agency.

A person may be interviewed but still have little control over: Agency can mean:

® how they are introduced; @& understanding the purpose of the story;
®  what part of their story is emphasized; & choosing what they share;
9 what emotional role they are given. 9 knowing where content may appear;
@ being approached respectfully.
Ask yourself
"] Does this person understand how their story will be used?
"] Have they had meaningful choices about participation? >
"] Am lincluding their perspective—or only their quote? ® o

10



Avoid Harm, Shock, and Exposure

Stories about crime often attract attention because they are emotionally charged. This creates a risk of using
trauma, humiliation, or sensational details mainly for impact.

Even positive portrayals can be limiting if they flatten a person into one role.

Before publishing sensitive material, ask:

"] Does this deepen understanding or simply intensify reaction?
] Is this detail necessary?
] Would I include it if this were someone close to me?

Common Risk Areas

clickbait headlines;

humiliating visuals;

repeating old convictions unnecessarily;
dramatic thumbnails;

g eecpe

emotional exploitation.

Ethical Representation Is Relational

Ethical representation is not only about the final Once something harmful is published online, it may
story—it is also about how the story is made. remain searchable for years.
A respectful outcome usually depends on: Before publishing, ask:
9 clear expectations; ] s this fair?
@& trust built over time; ] Isthis necessary?
® honest communication; D Is this accurate?
¥ feeling heard and respected. ] Is this respectful?
] Is context missing?
. . ?
Balanced Reporting and Presumption [ Could harm outlast the story:
of Innocence
Ethical representation also means recognising /Key Takeaway \
when available information is incomplete. In some
contexts, journalists may receive official Ethical representation means storytelling that:

accusations quickly while having little access to respects dignity;

defence perspectives. Responsible reporting should recognises power imbalances;

clearly distinguish allegation from fact and state values agency;

when other sides could not be reached. considers long-term impact.

(ere

/
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4.Story Protagonists as Participants, Not Just Sources

In many forms of media work, people are approached as sources: individuals who provide information,
testimony, or personal experience that helps build a story. While common in journalism, this can become
ethically problematic when someone is treated only as useful for content, but not meaningfully considered
in the process.

This is especially important when working with:

9 (formerly) incarcerated individuals;

® young people involved in the justice system;

& people affected by stigma;

9 those whose lives are often spoken about by others.

In these contexts, ethical storytelling requires a shift:
Story protagonists should be participants in the storytelling process, not only sources.

This does not mean giving away editorial responsibility. It means taking dignity, agency, wellbeing, and
perspective seriously throughout the process.

Why It Matters

When people are treated only as sources, storytelling can become extractive. A journalist may briefly enter
someone’s life, collect the most emotional or dramatic parts of their experience, and leave with a compelling
story—while the person remains exposed, misunderstood, or reduced to one chapter of life.

Instead of asking only: Partner Insight — Croatia

What story can this person give me? Many people with lived
experience feel spoken about

Also ask: rather than listened to. This can
How can this person participate in a respectful deepen distrust toward
and meaningful way? institutions and media.

Participation Begins Before the Interview

Ethical participation starts with first contact. People are more likely to feel safe and respected when they
understand:

® whois approaching them;

@& why they are invited;

® what the story is about;

® where it may appear;

@& what role they are being asked to take.

12



This is especially important when working with people who may have experienced institutional control,

coercion, or public judgment.

Partner Insight — Lithuania

Good Practice:
Repeated visits and informal

explain the purpose clearly;
* p. purp Y meetings often created better
@ avoid pressure or urgency; participation than one-time
& be honest about visibility and format. interviews.

Trust Is Part of the Process

Trust is not an optional extra—it shapes the quality of the story itself. If a participant feels rushed or judged,

they may withdraw or share less openly.
Building trust requires consistency, clarity, respectful communication, and attention to how the person feels.

Lithuanian journalists who met incarcerated participants several times found that later conversations were

deeper and more authentic than the first encounter.

Trust must work both ways: participants may fear judgment, while journalists may misread hesitation as
unwillingness. Transparent communication helps bridge this gap.

Ask yourself
] Am I moving at a pace that works for them, or only for my deadline?
"] Would this interaction feel safe from their perspective? D

Agency Means Having Some Control

Agency means ensuring the person has meaningful choices.

Partner Insight — Ukraine

This can include:
. . . . First-person storytelling allows
choosing topics they are comfortable discussing; -
participants to speak for

deciding what remains private; themselves rather than being
agreeing how they are introduced; interpreted entirely by others.
knowing if they will be named, photographed, or filmed;

understanding possible consequences of visibility.

peoecCpe

Ask yourself
] Does this person understand how their story will be used? ’D

"] Have they had meaningful choices about participation?
"] Am lincluding their perspective—or only their quote? ® o

13



Do Not Confuse Openness with Readiness

A person may be willing to speak openly and still not be ready for public storytelling.

Some participants may disclose highly personal experiences quickly or agree in the moment, then regret it
later. They might underestimate how permanent online publication can be.

Some participants may speak openly because they rarely feel heard

—not because they are fully ready for public exposure. Journalists
should not mistake vulnerability for informed consent. Italian
workshops also showed that people often open up only after trust is

Partner Insight — Croatia

Online content may remain
searchable long after

publication.
established; journalists should never rush someone into sharing
because vulnerability is not the same as readiness.
Good practice:
9 pause before using sensitive details; & explain practical consequences of publication;
@ check consent again; @& ask whether the detail is necessary.

Participation Should Not Become Tokenism

Participation becomes tokenistic when someone is
present mainly to:

® make a project look authentic;

@ provide emotional impact;

& symbolize a social issue;

@ appear visible in output but ignored in process.

A person should be involved as a person—not as proof
that inclusion happened.

Treating story protagonists as participants means recognising
they are not simply there to provide content. They are people

What Respectful Participation
Can Look Like

Respectful participation is usually built
through small, consistent actions, such as:
¢ asking how someone wishes to be
introduced;

@ discussing boundaries in advance;

& offering anonymity where relevant;

@ checking in after difficult conversations;
@ being transparent about editorial limits;
sharing the final result where possible.

/ \ Partner Insight — Italy
Key Takeaway Songwriting workshops with

incarcerated youth showed that
creative formats can support
participation by allowing
expression beyond formal

Kwhose voices and lives deserve care, clarity, and respect. / interviews.

Shift from asking: How do I get the story?

To: Who is this person beyond what happened?

14



5.Project Activities as Replicable Good Practices

This section presents project activities implemented through INSIGHT as replicable good practices. They are

based on the project application, partner expertise, and local implementation across Lithuania, Ukraine,
Croatia, and Italy.

The project showed that ethical representation is best learned through real interaction, collaboration, and
reflection—not theory alone. It also showed that this work is stronger when it connects training, local practice,
public engagement, and dissemination.

Below are the main good practices by partner country:

Good Practice Example: Lithuania
Training, prison dialogue, and co-created stories

What was carried out
In Lithuania, INSIGHT combined training for young journalists and media students with direct activities
involving incarcerated youth. This included ethical journalism sessions, soft-skills workshops focused on

communication and self-expression, and facilitated meetings where journalism students and incarcerated
participants developed stories together.

Why it worked

Direct contact reduced stereotypes more effectively than classroom discussion alone. Repeated meetings
helped build trust and led to more nuanced stories. Students were able to see how assumptions, language, and
power shape reporting in practice.

Who should be involved How to replicate it

@ universities and journalism programmes; ¢ partner with at least one academic institution and one
@& prison or youth justice institutions; justice-sector organisation;

& NGOs already trusted by participants; @& prepare both groups beforehand;

& trainers or facilitators with ethical and & structure the work in phases: training - meeting -
psychosocial awareness. co-creation = reflection;

& prioritise repeated contact rather than one-off visits.

y % Good Practice Example: Ukraine
Media work linked to reintegration systems

What was carried out

In Ukraine, activities involved young people on probation, in detention, or preparing for release. Work was
developed in cooperation with probation services, penitentiary institutions, social workers, and youth
organisations. Sessions focused on storytelling, media literacy, self-representation, and respectful participation.

15



What was carried out

In Ukraine, activities involved young people on probation, in detention, or preparing for release. Work was
developed in cooperation with probation services, penitentiary institutions, social workers, and youth
organisations. Sessions focused on storytelling, media literacy, self-representation, and respectful participation.

Why it worked

This model connected media work to real reintegration processes. It helped participants speak in their own
voice and made discussions more relevant to everyday realities after detention or probation.

Who should be involved How to replicate it

9 probation and correctional institutions; ® build institutional partnerships early;

& social workers and reintegration professionals; & work through trusted professionals;

& youth NGOs; & use small-group formats;

® media trainers. & focus on voice, confidence, and practical

communication skills.

3 Good Practice Example: Croatia
g Socialinclusion storytelling in public space

What was carried out

In Croatia, INSIGHT linked ethical representation to broader social inclusion work. Activities included
workshops for young journalists on investigative and ethical journalism, mentoring by investigative journalist
Sasa Lekovi¢, work with at-risk youth, and public storytelling initiatives such as Invisible Zagreb, where tours
are led by people with lived experience of homelessness. The Croatian partner also organised integrative
events where stories were shared and discussed publicly.

Why it worked
This approach showed that storytelling can happen outside traditional media spaces. Participants became

narrators rather than subjects, while young journalists learned to connect ethical reporting with social realities
such as housing, exclusion, and public stigma.

Who should be involved How to replicate it

¢ NGOs working with marginalized communities; ¢ partner with trusted local organisations;

@& journalists and media mentors; & create participant-led public formats;

¢ social workers; & combine storytelling with education and reflection;
&

@& community organisations and local cultural actors. include debriefing after each activity.

‘ Good Practice Example: Italy
b Creative expression with justice-involved youth

What was carried out

In Italy, the partner used songwriting and storytelling workshops with incarcerated youth. These were

connected to youth communication, digital dissemination, and collaboration with universities and youth media
networks.

16



Why it worked

Italian partners found that creative formats often feel safer than formal interviews. Music and storytelling
allowed participants to express identity, reflection, and future hopes without being reduced to past offences.
The activities also expanded the understanding of “media” beyond traditional journalism.

Who should be involved How to replicate it

9 creative facilitators (music, storytelling, media); @ use creative formats as entry points;

@& vyouth justice institutions; & focus on process, not only performance;
® NGOs and youth networks; & create a safe atmosphere;

@& universities and communication partners. @ include reflection on audience impact and

representation.

‘ Cross-Cutting Good Practice
Exhibitions, public events, and multiplier activities

What was carried out

The project also included exhibitions, public events, and multiplier activities designed to bring project learning

into wider public space. These activities helped move the discussion from closed training settings into dialogue
with broader communities.

Why it worked

Exhibitions and public events created visibility for stories and reflections that might otherwise remain inside

workshops. They also gave participants an opportunity to see their experiences framed in more respectful and
human-centred ways.

Who should be involved How to replicate it

9 project participants; 9 prepare participants in advance for public

@ youth organisations and universities; presentation;

® local communities and audiences; @ include explanatory text and ethical framing;

& facilitators able to manage public discussion & combine public display with moderated discussion;
safely. & collect audience feedback to improve future activities.

. Online platform, digital exhibition, and resource website

What was carried out

One INSIGHT partner also planned a website to host project materials, including online resources for young

journalists, a digital exhibition, and other outputs. The online space supports sustainability and allows the
project to remain accessible after the funded period.

Why it worked

A digital platform extends the life of the project. It allows results to reach people who did not attend trainings

or events in person, and it supports universities, youth organisations, and trainers who may want to reuse
materials later.

17



Who should be involved How to replicate it

9 project partners; & create a simple digital hub rather than many

® communication and digital design staff; scattered outputs;

® educators and trainers using the materials; @ organise content by audience: journalists, students,
@ content creators able to adapt resources trainers;

for online use. 9 include downloadable tools and examples;

@& maintain the platform for several years if possible.

Cross-Cutting Good Practice
University workshops, campaigns, and final dissemination

What was carried out

The project design also includes workshops with universities, media campaigns, dissemination through
communication channels, and a final conference to share project lessons and results more widely.

Why it is promising
This approach will link local activity to structural impact. Instead of stopping at participant-level learning, the
project will aim to influence journalism education, youth work practice, and wider public discourse.

Who should be involved How to replicate it

9  universities and lecturers; ® combine training outputs with educational outreach;

& youth organisations; & use campaigns to open discussion, not close it;

® NGOs and media partners; ® involve universities and youth organisations from the start;
@& communication teams and campaign & connect dissemination to concrete learning materials.
facilitators.

6. Reflection Tools for Journalists, Students and Trainers

Ethical representation is not only about following rules. It also requires the ability to pause, reflect, and
guestion one’s own choices during the storytelling process.

Across INSIGHT, some of the strongest learning came after real encounters: students reconsidering stereotypes
after prison visits in Lithuania, young reporters in Croatia discussing trust and digital permanence, Ukrainian
participants exploring first-person storytelling, and Italian workshops challenging sensationalist instincts.

Use these tools:

9 Dbefore starting a story or activity;

@ during interviews or content creation;
& inclassrooms, workshops, and trainings;
@ after publication or dissemination.

Their purpose is simple: to support more aware, responsible, and human-centred storytelling.

18



Reflection Tool 1: Before You Start the Story

Use when: Planning a story, interview, feature, campaign, or workshop.

Ask yourself:

& Whyam I telling this story now?

@ What public value does this story have?

9 Who benefits if this story is told?

& Am | choosing this topic because it is important—or because it is dramatic?

& What assumptions or expectations am | bringing into this subject?

& Am | approaching the person with curiosity—or with a narrative already decided?

INSIGHT Lesson: Lithuanian partners noted that some journalists arrived to prison interviews with negative
assumptions before dialogue even began.

Practice Tip: If your main reason is attention, shock, or emotional impact, pause and rethink the purpose.

Reflection Tool 2: Representation Check

Use when: Reviewing a draft, script, interview plan, or visuals.

Ask yourself:

& How is this person likely to be seen by the audience after reading or watching?
& Is the person shown as a full individual, or mainly through one label?

® Does the story include enough context, or only isolated events?

® Does the framing reinforce fear, shame, pity, or spectacle?

& Is the person defined mainly by their worst moment?

@ Does the audience leave with understanding—or only reaction?

INSIGHT Lesson: Italian partners stressed that labels such as “criminal” or “smuggler” can shape judgment
before context is understood.

Practice Tip: If this were someone close to you, would you still frame it the same way?

Reflection Tool 3: Interview Ethics Prompt

Use when: Before and during interviews.

Before the interview: During the interview:

& Does the participant understand the purpose? ® Am | seeking understanding—or only emotion?
@ Do they know where the story may appear? ® Am | listening actively?

9 Have anonymity and boundaries been discussed? % Am | allowing the person to define what matters?
& Is this the right time and format? ® Am | noticing discomfort or hesitation?

19



INSIGHT Lesson: Lithuanian partners also found that interviews improved when journalists listened actively,

deepened what was being shared, and allowed the person to guide parts of the conversation instead of
bombarding them with questions.

Practice Tip: A strong interview is not the one with the most revelation—it is the one conducted with dignity.
Reflection Tool 4: Power and Participation Check
Use when: Working with lived experience contributors.

Ask yourself:

& Isthis person participating meaningfully—or mainly being used as content?
@ Have they influenced what they share?

® Amlrespecting boundaries—or pushing for stronger material?
@ Is their presence meaningful or symbolic?

9 Does this process support dignity and agency?

INSIGHT Lesson: Ukrainian partners noted that participants engaged more confidently when they could decide
how their experiences were introduced, framed, and discussed.

Practice Tip: If someone is included mainly to make the project look authentic, reconsider the approach.

Reflection Tool 5: Language and Framing Review

Use when: Editing or final review. Ask yourself:

& Isthe language respectful and precise?

Check: ® Am | reducing someone to one identity marker?
® headling; @& visuals; 9 Is the framing sensational or stigmatizing?

@ lead paragraph; 9 labels; @ Could wording reinforce fear or stereotypes?

9 image caption; & social media copy. ® Does the title oversimplify the story?

INSIGHT Lesson: Croatian partners stressed that headlines, captions, thumbnails, and short social posts may
shape public perception more strongly than the full story.

Reflection Tool 6: Post-Publication Reflection

Use when: After publication, campaigns, or project completion.

Ask yourself:
® What did audiences understand—and what did @& How might the protagonist feel seeing the final
they misunderstand? version?

9 Diditincrease understanding—or mainly provoke @ Would | stand by this framing in one year?

reaction? 9® What would | change next time?

INSIGHT Lesson: Several partners reported that post-activity reflection often produced the most important learning.

Practice Tip: Build reflection time after completion—not only during planning.
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7. Recommendations for Journalism Education
and Youth Work

One of the clearest lessons from INSIGHT is that ethical representation cannot depend only on the goodwill of
individual journalists. It also depends on the places where people learn how to tell stories, understand power,
and engage with communities.

Across the partnership, universities, youth organisations, prison educators, media trainers, and community
actors all played an important role. Lithuanian partners worked with universities and prisons, Croatian
partners linked media learning with community inclusion projects, Ukrainian partners connected media
education with probation and reintegration systems, and Italian partners used youth media networks and
creative learning formats.

For this reason, journalism education, non-formal learning, and youth work all have a role in building more
ethical and inclusive media cultures.

1. Integrate Ethical Representation from the Beginning

Why it matters: Ethical representation should not be treated as a niche topic or optional final module.

Recommendation: Embed dignity, stigma, power, and representation into core learning from the start.

In practice: @ discuss ethical dilemmas in real reporting;
& analyse how vulnerable groups are portrayed ® connect technical skills with social responsibility;
in media; @ include digital creators, podcasters, and influencers.

INSIGHT Lesson: Italian partners noted that young communicators outside traditional journalism also shape
public opinion and need these skills.

2. Move Beyond Abstract Ethics

Why it matters: Learners engage more deeply when ethics is linked to real scenarios. Students often know
ethical principles in theory, but struggle when deadlines, incomplete information, emotional stories, or
institutional barriers appear. Training should simulate these realities.

Recommendation: Use practical, case-based learning methods.

In practice: 9 headline and image review exercises;
® case study analysis; & discussions on framing choices;
& role-play interviews; 9 workshops using real media examples.

INSIGHT Lesson: Lithuanian prison-journalism encounters showed that direct experience often changes
attitudes faster than lectures alone.
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3. Create Safe Dialogue with Affected Communities

Why it matters: Future media professionals learn more when they meet people whose lives are often spoken
about by others.

Recommendation: Create carefully facilitated learning spaces involving justice-affected individuals or

marginalized communities. Many people with lived experience are used to being discussed as issues rather
than heard as people; education should reverse that habit.

In practice:

& guest speakers; @ collaborative workshops;

® moderated dialogue sessions; % partnerships with NGOs or justice institutions.

Important:

These activities should never become emotional showcases. Participants must have dignity, boundaries, and

agency.

INSIGHT Lesson: Croatian partners stressed that many people with lived experience feel spoken about rather
than listened to.

4. Recognise Youth Work as a Media Ethics Space

Why it matters: Young people learn media habits beyond universities.

Recommendation: Treat youth work as an important environment for ethical media learning.

In practice:
& include media ethics in Erasmus+ and youth & support responsible digital content creation;
programmes; 9 use storytelling to explore inclusion and stigma.

@ discuss stereotypes online and offline;

INSIGHT Lesson: Croatian and Italian partners showed that youth work can combine creativity,
entrepreneurship, and ethical communication.

5. Equip Trainers with Practical Tools

Why it matters: Many educators want to teach ethical representation but lack ready-to-use resources.

Recommendation: Provide practical tools, not only theory.

Useful resources:

@ discussion guides; 9 case studies;

¢ reflection questions; ® checklists;

@ activity templates; & examples of good and harmful representation.
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INSIGHT Lesson: Several partners reported that trainers used simple reflection prompts more often than long
theoretical materials.

6. Encourage Interdisciplinary Collaboration

Why it matters: Ethical representation is not only a journalism issue.
Recommendation: Build partnerships across sectors.

In practice:

® joint workshops between journalism and social work departments;
& university-NGO cooperation;

® sguest speakers from justice and community sectors;
® shared student projects on inclusion themes.

INSIGHT Lesson: Ukrainian partners highlighted the value of linking media education with probation, social
services, and reintegration systems. Italian and Ukrainian partners both noted that journalism students rarely

learn alongside reintegration professionals, probation workers, or educators. Cross-sector teaching can close
this gap.

7. Prioritise Reflection, Not Only Output

Why it matters: Many programmes focus on producing content but not examining impact.

Recommendation: Build reflection into every stage of learning.

In practice:
& Why are we telling this story? & What public understanding are we creating?
® Who may be affected? & How would the protagonist feel about this representation?

9 What assumptions shape our approach?

INSIGHT Lesson: Across the partnership, some of the strongest learning happened after activities, when
participants reflected on what they had assumed beforehand.

8. Treat Ethics as Ongoing Learning
Why it matters: No checklist can solve every ethical dilemma.

Recommendation: Promote continuous ethical learning rather than one-off training.

In practice:
& revisit the topic regularly; & support critical questioning;
@ update case studies; W reflect after mistakes and successes.

9 encourage peer discussion;
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INSIGHT Lesson: Partners consistently found that ethical confidence grows through repeated practice, not
one workshop.

Key Takeaway

If ethical representation is to become common in public storytelling, it must be supported by learning
environments—not only individuals.

Journalism education and youth work can help by:
& strengthening ethical awareness early;

@ connecting storytelling with social responsibility;
@ creating dialogue with affected communities;

@ supporting reflective practice.

By doing so, they help shape media cultures that are more inclusive, thoughtful, and humane.

8.Resources, Further Reading and Project Follow-Up

While this handbook offers a practical starting point, the questions it raises—about dignity, stigma,
participation, language, and responsibility—benefit from continued discussion and professional development.

Across the INSIGHT partnership, organisations committed to continuing this work through universities, youth
networks, digital platforms, community initiatives, and future Erasmus+ cooperation.

This final section outlines how the handbook can remain useful after the project and where readers can
continue learning.

1. How to Use This Handbook After the Project

Why it matters: A handbook is most valuable when it is used repeatedly in real settings

Use it for: Return to sections when needed:
® journalism and communication courses; ® before a sensitive interview;

& youth work and non-formal education; when designing a workshop;

®
9 editorial reflection and media training; 9 when reviewing language or framing;
@ organisations working on justice, inclusion, ®
or storytelling;

when discussing dilemmas in teams or classrooms.

W future projects and partnerships.

INSIGHT Lesson: Lithuanian partners noted that materials are most useful when reused in practice—not only
distributed once.
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2. Suggested Uses in Practice

For NGOs and Community Organisations

@& campaign design;

9§ preparing participants for storytelling activities;
@& improving communication involving vulnerable
groups;

& planning ethical public engagement.

For Youth Workers and Trainers

media literacy sessions;

youth exchanges and training courses;
group reflection on storytelling;

peope

workshops on stigma, inclusion, and participation.

For Students and Universities

® journalism, communication, criminology, or social
science programmes;

® ethics modules;

® seminars and classroom discussions;

@ practical reporting assignments.

For Journalists and Media Practitioners

® story planning and editorial reflection;

® interview preparation;

9 reviewing headlines, visuals, and framing;
@ team discussions on ethical dilemmas.

INSIGHT Lesson: Project partners maintain university and youth-sector networks in Lithuania, Croatia, Ukraine,
and lItaly, creating strong opportunities for continued educational use.

3. Themes for Further Reading

Readers who wish to continue learning may explore:
® media ethics and journalism ethics;

& crime reporting and justice narratives;

9 stigma, reintegration, and social exclusion;
@ trauma-informed interviewing;

& participatory storytelling;

® youth media literacy;

¢ digital responsibility and platform ethics;
@& human rights-based communication.

INSIGHT Lesson: Italian and Croatian partners emphasized that online platforms can either amplify stigma—or

help challenge it.

4, Useful Types of Resources

Helpful follow-up materials may include:

® directories or contact lists of reintegration
professionals, NGOs, probation actors, and legal
experts who can widen sourcing beyond
police/prosecution voices;

® examples of responsible storytelling campaigns.
& Jjournalism ethics handbooks;

o editorial standards and newsroom guidelines;

@& academic research on media and crime;
training tools for interviewing vulnerable

L

groups;

9 human rights and inclusion toolkits;

@& Youth media literacy resources;

& publications from NGOs and universities;

Where possible, also use country-specific resources, since legal systems and public discourse differ.
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5. Project Follow-Up and Sustainability

Why it matters: INSIGHT was designed not only as a set of activities, but as a foundation for continued
cooperation.

Long-term value includes:

& partnerships between organisations, educators, and practitioners;
@ tools and materials developed through the project;

@ increased visibility of ethical representation issues;

& methods that can be adapted in new contexts.

Partners indicated plans to continue through:

® local workshops and educational activities; @ dissemination through websites, podcasts, newsletters,
& university partnerships; and social media;

9 youth organisation networks; ® continued cooperation with justice-affected groups.
& future Erasmus+ projects;

The project website and online resources can also remain useful as long-term tools.
6. Final Encouragement

Ethical representation is no longer shaped only by established media institutions. It is increasingly influenced
by students, young creators, educators, NGOs, trainers, and community communicators.

If you use this handbook, consider: Change in media culture often happens through
& discussing it with colleagues or participants; repeated small choices:

® adapting the reflection tools to your own context; ® how a story is framed;

9 reviewing your storytelling habits; ® how a person is approached;

& building new local activities inspired by INSIGHT. @ what language is chosen;

® whether dignity remains central.

c e The most powerful story is often

the most human one. ,
— participant ’
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